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Part A (Brief Answer Questions)
Answer all questions.

Each question carries 1 mark.
1. Define Selling.
2. Define Promotion.
3. What is the meaning of distribution ?
4. Explain the term Trade Mark.
5. Define Standardisation.
6. What is a Local Market?
7. Who is a Retailer?
8. Define Agricultural Goods.
9. Explain the merits of Water Transport.

10. Define Green Marketing.
(10 x 1=10)

Part B
Answer any eight questions.

Each question carries 2 marks.
11. Explain different types of goods.
12. Explain the concept of Modern Marketing.
13. What is a Marketing Mix ?
14. Define Market Segmentation.
15. Explain Product Life Cycle.
16. What is brand equity ?
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Define Advertisement.

Write advantages of Air Transport.

Write the functions of Warehouse.

Write down types of Agricultural market.

What do you mean by Marketing Environment ?

What is Direct Distribution ?

(8 X 2 =) 16)
Part C (Short Essays)

Answer any six questions.

Each question carries 4 marks.

Explain AIDA in detail.

Explain different channels of distribution.

. Write down the advantages of Regulated Market.
26.

Write a note on Marketing Information System.

Write down the importance of Packaging.

Explain the advantages and disadvantages of Co-operative Marketing.
Write short notes on FMG.

What is Marketing Risk? Write down the cause of Marketing risk.
Explain factors influencing Marketing Environment.

(6x4=24)

Part D (Essay Type Questions)
Answer any two questions.

Each question carries 15 marks.
Describe the evolution of Modern Marketing Concept in detail.
What is Product Life Cycle ? Discuss the marketing strategies used in various stages.
What are the different mode of transportation ? Explain in detail.

Define Marketing Mix. Discuss the components of marketing mix in detail.

(2 x 15 =30)




