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Part A

A nsvte r ant' ten quest i arts,

Each question carrie.s 2 marks.

1. Define managerial economics

2. Distinguish between tlie incremental principle and marginal principle.

3. Distinguish between individual demand curve and market demarrd curve

4. Define elasticity of derland

5. Mention the uses of derrrand forecasting.

6. Define time series data

'1 . What are the methods of demand estimation for new products?

8. What is the importarrce of the Cobb-Douglas production function?

9, Define isoquant

10. Distinguish between short run cost and long run cost

I l. What is break even point?

12. What is the practical application of linear programming?

( I 0x2:20)

Part B

Ansvter any six questions.

Each question carries 5 marks.

13. What are the steps in managerial decision making?

14. Argue the case for opportunity cost principle of dernand forecating.
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16. What is meant by dernand firnction? Irxplain the determinants ol'dernand.

l7 " Distinguish hetween production planning and sales forecasting.

itt. \\'hirl arc the tiilferent fbrnis o[ fir'nrs')

19. Distinguish betrveen econornies of'sca[e and econornies of scope

24. Explain the relationship betrveen average cost and marginal cost ivith suitable diagrarl.

21. Lxplain budgetary control and standard costing as techniques of'cost control.

(6x5,30)

Part C

,4 nstv t: r an.\.' ttuo q ue s t i ons.

l,uch qutstion t'urrie t' I 5 ntut'ks,

22. Defniepriceelasticifi'ofdemand.Cornrnentonthevariouslreasurelncntsoftlic:priceelasticitr.

:3. Ikrw do you estitnate the dernand tbr new products?

2.1 . Exanrirre rela.tionship betl.veen cost coutrol and cost reductiotr

25. What is tlrc significance oi'trreak cven analysis in pricing process')
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